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B8o c¢c8o0 Ch=Z sX Th_ _ng mkimin 2Z0Mh I o1 cVi
dxng tr°n ¢_. s€&¢ cuic khdo s8t L_ 1c¢c tiA
doanh nghi MpCuire nkheddo ns&tc n"y L_1c¢c tri
th. _ng mui Li Mn t o Vi Mt Namvbh_ oKcA vh'od c

tYng th©® ph8t tri®©n th. ngimOROLLMNLLt O
Thv t_ang Ch2nh phv ph° duy Mt .

Tr°n c¢c_. sehngmig° phd8pu x©y dxng ch= sX
I Kn ph8t tri®n th__ng mi Li Mn to tr "
h _ng ph8p x©y dxng ch= sX ntm nay L«
T v® so dAng t°n miZnltqw Xncg _gyiia,v "t hsuX nll
ing cva c8c doanh nghi Mp. Kh®ng tiAn |
X LMNa ph__ng c- hu ttng v° nguQn nhoOn
a trong ngan hvun.

n
Ch=z sX Th_. ng7aid tlihdan ttha X@®od ng c 8§
rmt giea c8c HBAEB ph ' nhgphX |l an nhmt v~

kinh tA h”"ng Ltu |7 Th"nh phX HQ Ch2z Mi
v bY xa tmt c¢cd c8c LNa ph__ng kh8c. S
gia i v: b8n h"ng La k°nh sB | " nhung x1
tuyAn mt nh mB trong nhung ntm t ai

Nhuvng vmn LZ tr°n L, i hYi c8c c_ gu
th ng mui LiMplltas pech_Trnwgngv "~ _cnfgc t Y <ch

Hi Mp HWih_. _ng W Mt LN&myt &i ng 8¢iZd x vyph8p
tri®n khai <c¢8c houvut Ling ph% hip nh’'m
nhanh v°™ bZn vung.

Thay mlt Hi Mp hii Th__ ng mui Li Mn t o
tmt ¢cd c¢c8c c¢c. quan, tY choc, doB&d ngh
c80.nMNyi Zu Se¢ Ctng Th_ _ng, LlTc bi Mt |7
Ch?2 Mi n h, Hd i AMAiGiangdd,2 c n,/ BB, 832 nh Ph_ ac
nakLak, nakNing, H” T, ]NghtAn, Ninth‘nh, PhYiThZ, Qud ng, Nam
Qud ng,TNMmhVehPhYe, Y°'nBail « nhi Mt t3nh hé tr
t3snh h3¥nh ong dAng th__ ng T™h.i_ rd Mmu it oL |
v Ct'ng nghM thtng tin (Bi Ctng Th_ _ng.

he tr qul Db8&8u vZ chuy®n min trong qué§
t©m I nternet VicMtc-Narmhi ZUNNI-®) T x8c L §n
l i Ma toy vZ t i nguy°n I nternet.
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B8o c&dhimgy th® ho"n th” nh nATYn
ctng ty B_u LiMn Vi Mt Nam, Googl e
phtn Cing nghM DKT, Ctng ty CY phtn Th
B"i CHNETNng ty CY phtn ExP¥r ARRCIKSTARO © n
vi Mn C!ng nghM B, Tu _ g¢gmhygnmu Vi Kkikct MTthng ng
Ngoui th__ ngkhom iH Q&N iB%8ctdh ty Gotadi,
Fado, Z.com v~ Ma t Begond «cmmi Mbhtndg nhi n
nhi Zu kh2za cvunh cva th_ _ ng mui Li Mn t o.

H" " ng mnmgph3nm nghi Mp tr°n ¢cd9 n_ac L« nh
k hai hou t Ling n"y. Tup c¢ch?2 Th__ng gi
thing L« t2ch cxici pmXY thifdn vah = Hs Xipt di
t_1ng.

~

T*i xin tr©n trXng giai thi Mu B8o <38
2017v- hoan ngh°nh mIi g-p T LO® c¢c- tho t
c8c ntm ti Ap theo.
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C¥%ng v, i S . ph, c h i c.a nQn Kkinh t1]
Nam b€ ¢ sang giai LoUYn titng tr+€ ng nh
v¥n khtng thay L i, bao g m | _ ng tin

tuyJ/n hdblpn thanh tog&n tr, ¢ tuy/n che€a
ho"n tblt Lhn h"ng ch€a theo k p nhu c¢f

B°n c¢cUnh L., th€ehng mii Li n t  xuy?®
n“i 1 °n nhanh ch-ng. n°ng th i,tEngkh§
ctng ngh’ thtng tin v™ truyQn thtng, L
Lfu ng€ i L« g-p phfn tYo ra khol[ng c§
t . nW thu hGp khol[ng c8ch n”"y L,i h,_ i
quan qmuin A€ ¢ v° c8c t° ch_c |i°n qua

ngh thing tin v" truyQn thtng.
1.4ER" 1 RE mpik@OUST AEST CE
Gi ao dlflch giva doanh nghi Mp vai doanh

Ngay t. khi xublt hi n, Internentg |~
n€© ¢c ngo” i hi u qul cho c8c doanh nghi’
S . ph§8t tri Wn c¢c_,a Internet v c8c ct!n.
th"nh m t c¢c'ng ¢, quan tr ng h, tr° c8
L ng.

Theo khEm 8288C6ccTh€ehng mUi Li ' n t v
tint 4i c¢c8c doanh nghi p xublt nhdp khXu,
quan h° kinh doanh v.,i L i t&8c n€ ¢ ng
c8§c s"n th€ehng mii Li n t  v" 49% c- W

Trong s doanh nghi p xublt nhdtp khXu
| webs i t e c-.vntl “mo4icQnt °n mi Qn qu ¢ tJ |
mi Qn . com vT . het websbtlé. c- tiJJng n+e€ c
khuynh h<€ nghic 8pc xduwhkdtn hn hndgp kh Xu s d. n
website c.,a m3nh ng€ ¢ ho"n to"n v, i C
trong n+¥€e c.

C8&c doanh nghi p cho bi ]t gHp 9. tr,
v¥n | k°nh hi u qul nhblt. V.i k°nh tr,
giao k/Jt Xhw phelnmg.c8§c doanh nghbs”"p xub
th€hng m8u €itmMgtuy ¢2mg ph” bi/Jn do hi’

CH’ S THhuNG MYV I nl " N7T 9
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m: h3nh n"y ng"y c¢c”"ng r» n®t v~ cl
KkhXu tr°n to"n cfu.

Doanh nghi  p xublt nhdp khXu tham gi a
T2nh L/Jn ntm 2016 s  “V& hgNamitkhalw

L4t m ¢ 500.000 th" nh vi°n. S |€ ng
tr° 1 4i LOy @00@nghbAmMhvion 1®0i m, i

t r @008.

Theo OSB, t° |° doanh nghi p Vi t N

tr, ¢ tuy/Jn v™ c¢8c ch€ehng tr3nh L o0 t
n"y trong ntm 2016 clng gia tktng L§n
nhu cfu tham gia xubBORhX® tr titngyH
c8c Lhn v tham gia L~ 0o tYo n©ng6 0cla o
ttng 27% so v, i ntm 2015.

Ngo ',khtag ch” c8c doarmhs nghinnggpdvnag T
hoUt L, ng xublt nhdp khXu m”~ c¢c8c doxa
h€ ng n”"y, moit k®&wnwg c, quan tr ng tI
tr€ ng.

Ntkm 2016 clng L&nh dblu b€ cnhH'fucuwng p
h, tr° doanh nghi p xublt khXu tr ¢ t
minh h, tr° xublt khXu bao g"  m Alibal
kJt h, tr° xublt khXu tr ¢ tutyym ki B
khXu LJn c¢c8c kh©u LIm blfo t”"i c¢ch2nh,

NguQn: Cing ty cY phtrhanntiulil_ py  qCGyd
Top Lo"n Alibaba tui Vi Mt Nam

C§&§c doanh nghi p xubltamhgdipa kch8cu dc 1cnhg
tr ¢ tuy/Jn v' c¢- t.i 86% doanh nghi p |

Giao dlflch cva kh8ch h"ng ¢c8 nhOoOn:

MHc d% ch€a c¢- s~ |i u tin cdy nh+¥€eng
khing ¢c©n b33ng trong giaonttdphkhiXuc vt u
8§

khXu v, i khg8ch h”"ng <c nhon. Kh8ch h™n
d ch v, tr ¢ tuy/n t_ nN€. ¢ ngo i nhi Qi
ngo i mua s[n phXm tr ¢ tuy/ln t_ Vi ot 1

Nguy°n nho®©n c¢- thwW dohdrnggph¥,a lca adth
h p v.i m t b, phdn | . n ng€ i ti®°u d%¥n
t hTrrong khi L - phfn | . n doanh nghi p Vi



v nh, , dhs@ay Infc tc@ahh St cl uhig/Juh khh 8Vu
h m¢ge, ¢ nhgdnihTWwWg tr, c til/fp, khlng qua
Th. hai I nhi Qu nh- bs8n h"ng tr ¢
Rakutené c¢c- wuy t2n rblt cao. Trong khi
ne ¢ che€ea c¢- L. uy t2n v’ s tin cdy «c,
Th ba | chi ph2v_hio " m§c b~ p hin® nhg nmu
tuy/jn t. n€ ¢ ngo i thblp hhn chi Qu ng+¥€
Th. t€e | c8§c nh” s[n xublt Vi t Nam
xublt khXu tr ¢ tuy/n, trong khi <chblt I
trong n€ ¢ hHh t®e€ea eUnhc€c s[n phXm t
kh§gc. Ngo i ra, trong b’ cfnh to"n ¢
th€ehng nh®©n ¢, a m t n€e ¢ d, d"ng b8n t

tr€ ng to"n cfu.

M, t mHt , cfFn c¢c- as_ h'mg ttr.” nl&N cvin goo " ml
h"ng ¢c8& nhon Vi t Nam thudn | i hhn. N
ph8p gi%p L., khuyJ/Jn kh2ch LW th€hng n
| © tr, ¢ tuy/Jn s[n phXm trong 1wy€elc¢ anhad
k° nh quan tr ng th¥%c LXy xublt khXu tror
Xublt nhdp khXu tr. ¢ tuyJ/Jn B2C: Tr € n
S°“n giao d ch Fado.vn ra L" i ntm 2014 7
tuy/ln tr°n Amazon.com lr€ c ht&hindin nthidnn , Vi
site th€hng mUi Li n t° B2C | . n nhblt th
T.i nay Fado h, tr° kh8ch h"ng t. Vi t
Amazon, tr._ nh._ ng sIn phXm ph8p | udt Vi
nhi Qu nhblt |~ th" i trang, Li ' n t , 1850 ¢
ntm 2015 | ° 140% v~ d, kiJJn ntm 2017 s¢€
HFu hJt sIn phXm tr°n Amazon.com ch" b§
vQ Vi 't Nam. Do L., khg&ch h"ng ° Vi t N
ng€ i v~ tlia MchLW mua. Sau L- s d_ng
vQ Vi t Nam.

Thing qua Fado ng€ i ti°u d¥%ng tU4i Vi t
mua tUYi m t trang th€ehng mi Li ' n Fador
v, i gi 8 mua tr ¢ tiJJp tr°n Aamazon.com
tblt Lhn h"ng tr  n g-i quy m! | _n, t_ th
thblp hhn kh8ch mua | T. Hhn nn\la‘[,i kvh* 8§ cthr 8hr
ro trong giao th€ehng qu ' c¢c t]].
Kh- khtn | . n nhblt ¢, a Fado |~ th-i quen
CH’ S’ THhu NG MYV I nl "> N71 11
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nhdn h"ng tr[ tiQn (COD) c¢c,a kh8ch h"ng
gi ao dptkli LIQ& ¢ thanh to§8§n cho Amazon tr

Song song v.i vi ¢ h, tr° kh8ch h” ng mu
vi ' c h, tr° c¢c8c th€hng nho©n b&§n h’ ng t
nghi pn vl1d0 hsh[n phXm t_. Vi t Nam b8&§n tr
th, clng rmiyQnghth ng, chtm s-¢c s _c¢c kh, e

mg&y m-c¢c c¢c- c'ng d,ng LHc th%¥% do ng€ i V
Khi th, ¢ hi n vimtc mbhybltt hRh X® cv dioamithy ngh
v.ng tblt ¢ c8c vbin LQ |li°n quan LJ/Jn bsg

s8ch nhdp khXu, h[i quan, thanh to8&8n, t
hdu m«i§n dc8ct chi ph2 LW hoUch L nh gi &
Amazon. com. Fado cTng h . tr’ th ¢ hi n
cfu thHoarnE€dnghung v° Amazon.com n-i ri
danh nghi p s€ ho"n to"n an t©m LW chuy

T2n hi u L8ng m ng |~ t. nh_ng giao d ¢
gi p mang |1 49i cho m t s° nh” s[n xublthi\
L°"i t8&c n€e c¢c ngo’i.

ap

Theo Fado, LW xublt khXu tr c¢c tuyJ/jn theo
ng€ i b&n v° phln h”i c¢c,a ¢, ng LYng mua
d ch B2C th"nh cingngTrecepg Vkhi Namc &b €g
yJu t° n"y. n'i v,i nhdp khXu tr c tuy]
giao d ch th€ehng mUi Li n t qua bi°n ¢
V., nh€ Fadb:- gklptnhi Qu Kk

N g u Gado.vn

Du | Mch:trxc tuyAn

Du | " ¢ch tr ¢ tuy/J]n I m t lonh v, c¢c p
qua bi°n gi_.,i. Theo s~ 1i wu c¢_,a Li°n H
tud®n s~ v 'ng3%,ittang ttribBun, Teung5®
414 tri u, Indonesia c¢c- 85 tri wu, Phil
Ntkm 2016, T° c¢ch_c¢ Du | ¢ch Li°n h>p qu’
val tr, | . n trong Vvi ¢ th¥%c LXy s. t b
chg nhdn L  nh cu,c¢c c¢c8ch mUng ctng ngh’
thing x« h, i | " yJu t° quan tr ng tYo 1
| " ch trong nh_ng ntm gfn LOYy. S, gi a t
independent traveleir FIT) s d. ng d ch v, du |~ ch
agentsi OTAs) L« thay L i L&ng kW th tr€

khi/Jn cho c¢c8c LiWm LJjn v®™ c¢8c clng ¢ty
ngh’ ti°n tiJln L8&p _ nlgl nrhuy ctfruoncg as u 'ftn
| " ch ¢, a h’



Nhm th, a m«n nhu cfu c,a tfng |, p
dén s° v ng, Vv,i s ph8t triWn nhanh c¢
d"ch v, du | c¢ch L« dXn t  Haringecomomy).r ng
n©y | ° m t t8c L, ng s©u sdc c¢c,a du kh§c¢

Trong ntm 2016, eMar keter € ¢ t2nh
s€ ttng 13,8% v~™ LUt kho[inTgh &i65B3tnh UDB®h
v c¢ch©u Mp padfnirmch, gy /]Jju cho s, ttng tr
Bdc M: v¥n | th tr<€ ng du | ch tr ¢
cChOiTREESI Binh D€ehng s&€ chiJm ng?ti Lfu
tr€, ¢ L-). S  titng tr€rng bbhgAh chTmgn
L ng | . c ch2nh cho s, thay L i n"y. Tu
clng ¢c- L” ttng tr€ ng du | ch tr, c tu)

Du | ch tr ¢ tuy/n titng tr<€ ng mUnh
khg&§ch ra wm (oamatWoutndNv™ inbound) s d
| " ch tr, ¢ tuy/Jn n€ ¢ ngo i Thdm chz,
c.a ¢c8c s"n du | ch tr ¢ tuy/n n€ ¢ ngc¢
Du | " ch tr, ¢ tuy/jn ch, yJJju rhi v o c
n©y | nhdn L nh ¢, a h«ng [G8tadicw®. m#w
L8§nhdwil8 ch tr, ¢ tuy/Jn ° Vi t Nam t¢t
c8c nguy°n nh®©n sau:

1. NQn kinh tJ Vi t Nam v" khu vl cp d

|l €u tEtng nhanh.

2.Nhi Qu h«ng h”"ng kh'ng gnhingi& ho#8t

|l " ch. Ntm 2016, ttng tr€ ng h" ng

3.l nternet ph8t triwWn minh hdu t h/un

4. Vi 't Nam tifjp t,c | " LiWm LJn an

bi "t kh&8ch du | ¢ch trong khu v, 6 c.

hhn 20% so .v, i ntm 2015

5. D6n s° tr T ¢c- kh[ nktng giao ti flp

c8 nhon (FI T).

Tuy nhi°n t4i Vi t Na mnlice8ravel hgenis®d T ) |
ngo~ i, LHc bang tH M@al K8h th tr € n
v' n 1Y khtng phrli L-ng thd¥Xn KLAfwda"
80% th  phfn LHt ph,ng tr ¢ tuy/n. H
trong n€ ¢ v° n€ ¢ ngo”"i cing nh€e kh
Th phfn LHt ph,ng tr c¢c tuy/n t Uit hcel
ch Jm48% t ng | € ng kh8ch c¢_,a m i kbh
CH S THhuNG Myl nl N77T 13
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khs8chlLHt ph,ng tr n80%t uy/n chil/m LJ

Theo t2nh to8n c¢c, a Gotadi, Agoda ntn
khg&ch s4n ° Vi t Nam.

N g u @otadi.com

2.Quang A UTT c @pm

NEkm 2016 ch._ ng kiJn mng x« h, i v€ t
ph€ehng ti n qulfng c8o0o tr, c tuy/n L€ ¢
t | tehng . ng |7 47% v~ 41%. Emai | t
doanh nghi©mp ( 86 &M . Qulflng c80 qua b8o L
" nh v,i c¢c8c t | t€hng _.ng |~ 34% v~
h€ ng gi[m v"™ " n L13%h dfn ° m ¢ xblp x°

Mdng x« h, i kht'ng nh_ng L€ ¢ s d,n
k°nhngud8o hi u qul t<€hng L<€hng v, i ¢t
cho bi/Jt qulfng c8o tr°n mUdng x« h, i L Yt
C. tEm ki Jm |7 44%.

KJt qul khl[o s8&8t doanh nghi p n"y c.
khlfo s8t V¥, Ldp k®8eg tham gia |~ <c8§c
tr, ¢ tuy/J]n. C- t i 67% kh8ch h”"ng c¢c8 r
L. . ng LW mua sdm sau khi xem b3nh | udn.
mdng x« h,i. n&ng chyd & " qugutt T nh L
sdm tr ¢ tuy/n vXn d, a v~ o0 s, gi , i t hi
khi c¢c8c qulfng c8o tr°n b8o Li n t , b§g

Tuy nhi®°n, c¢,n t._i 17% doanh tnrgihwn p

khai bblt k8 hoUt L' ng qulng c8o tr c t

Theo kh[o s8t ¢, a VECOM, doanh thu
tr ¢ tuy/Jjn vXn tr°n L° titng tr€ ng my
th€hng nho©n |~ nh_ng h, kinh doadnk_ a
h“ ng tr, ¢ tuyl/n. Th"nh phfn n"y L« g-p
qulng c8o0o tr°n c¢c8c mUlng x« h i

B°n cYnh nh_ng h«ng qulng c8o tr 6 c t

thJj gi i nh€ Google hay Facenbgooo ki, Lm tch
T t.i tiQm ntng to |.n c.,a th tr+€ ng
m t s’ ct!ng ty h"ng Lfu trong | ognh v, c
tiJJp th’ t L. . ng (programmatic mar ket i |

them nhdp th' tr€ ng.



TifJp th t L ng tr°n L° ti&tng tr€ ng
Xu h€e ng tillp th’ t . L. ng (progr amma

me . Theo eMarketer, ntm 2015 ° Hoa K
trong t ng <, a5806nt'thUSDPr<€ ng quln
hbhn gfn 5 t USD so v, i quy mt til]]lp

th t, L., ng gi%p c8c nh” tiJJlp th" b
h“ng v~ d b&o 8nthni nh0 1t6h ‘¢ Hda]pK t h’
ti/JJp th  hiWwn th  (digital display a

H3nh th_ ¢ tif]p th t., L ng L« L€ ¢ 1
Nam s d_.ng v' nhiQu daoamrmdm mdhingp |KkH
I 9 . Ch2nh v3 vdy t Ui H i thlfo Crite

h“nh tr3nh kh8ch h"ng s 06 di, n ra t/
LTo LYi biWu tham gia.

Criteo |I'" m t tromg tmhomg hegmly ¢ ic¢ nt
v L« ¢+ mt s doanh nghi p tr ¢ tu
n“y. TUi h, i thl[o, chuy°n gia Al Dban

doanh nghi p cung icbip mhaeamg,v_ v qiulklyl
t2ch ch s° d_ Telriabuytkehs nmg il “ng6oy0 v°~ 4

doanh thu m, i ng"y sau click | °n t
kinh doanh nhanh chkegingi pbanf arn dfp
qulfng c¢c8o0 t. L ng hi u qul v™ t.,i na
Nhi Qu chuy®°n gia c¢c,a Criteo v~ <c8c
phong ° Vi t Nam c%ng c8chbiti YL Qb Wun L
c8o t . L., ng n- i chung clng nh€ nh_ ng
Criteo. H i th[o n"y L« g-p phfn non
ntng v° c¢ch h,i to I, n m  tiflp th" t

http://www.veconwvn/tin-tuc/congnghe/tiepthi-tu-dongtren-datangtruongmanhme

3201 EUTC iA EoTE

Trong ntm 2016 xu h€ ng bgrm hingnta
r“ng ° Vi t Nam. niQu n"y L€ c¢c thwW hi’
nhblt ntm |~ Ng"y mua sdm tr ¢ tuy/]n (O
Lfu ti°n c¢c,a thgng 12.

Theo Ban t° ch. ¢ Ng"y mua sdm thth€ec t
ThJ] gi i di L ng, FPTShop, Viettel Sto
~ng t2ch ¢, ¢ v°™ Lhn h"ng ttng tr<€ ng m
Hhn t hJ], nhi Qu nh”™ s[n xublt nh€ Acer,
khuy/Jn m«i€ i tticlhmodiagg, L ng th i h, t

CH’ S THhuNG MYV I nl " N7T 15
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Ng€ i ti°u d%ng c¢c- thW I bly coupon/
trung t©O©m th€hng mUi tham gia Ng~ vy

X u blt hi n ng”"y ¢"ng nhiQu nh_ng nh"
h“ng th ¢ v° ng€e c¢c |49 . Hai vz d, Li Wn
Amazon v°© Wal mar t . Theo nhdn L " nh ¢, a
th ¢ b8&8n | T ALKhNn k°nho, t_ ¢ |~ c¢ch” DbE§n
v’ b’ thayh<®eHn)g ditfm co " b&np I T La k°nh. P]|
C T nghoa then c¢ch’ t trong ti/Jp cdn v~
s". C8c nh” Db8&8n I T phl[i tYo ra trrli ng
c§8§c c¢c'ng ngh’ h3nh {hhcba/]jchoQUviiholalk
L, ng. Theo Nielsen, ranh gi, i gi. a thl]
trong Il ognh v, ¢ mua s dm. Ng“"y c¢c”"ng nhi Q
mua sdm th ¢ tJ] (webroominly) miags duimet

tuy/jn (showrooming). S kJt h>p fith cbo
h"ng. C8ch so s&8§nh gi§ c_,a ng€ i ti°u
bi "t I " t. Li"n thoUYi di L, ng.

Theo m t cu, c khl[o s8&t @b, tt'i°lu dtw
Il nternet ch, yJu t_. Li n thoYi di L, ng
x8§ch tay. C- 48% ng<€ i tr[ 171 h"ng ng
t3m kiJjm thltng tin vQ h” ng h-ahdalichdiv,
L ng L€ ¢c s d,_ng nhiQu nhblt (79%) LW f

v, i m8y t2nh (73%) hay h, i tr, c til]lp t
doanh nghi p, kh[o s8t EBI c¢cho thbly 15
tr°n thigJt nm« tdii Lthn i LYi s cUYnh trar
ra quyJ/Jt |Ii t tYi c8c . ng d,ng Li " n the

C8c nh” b8&n | T tr, ¢ tuy/n v’ truyQn
"y v° nhanh ch-ng ph' i h° p v.ci§cc&dh  "do
n xublt v° cung c¢cblp, ho"n tbit Lhn h-~"|
"nh chifn 1€ ¢ kinh doanh.

4.(TUO0HO G- 1T EUTC
L

Trong gi ai oUn h3nh th” nh it200hng mt

phfn | . n c8c doanh ngghdingp th § nc uhn"gn gc Blpr = d
tblt Lhn h”"ng. Sang i@i0dis) LoaUnngh nhtdp 8¢
tuy/n |.n th€ ng kJt h°p d ch v, ho’n

D ch v, chuyWn ph8t v° ho"n tblt Lhn h-~
phg&8t triwn mlinh m€ Sc, gdm hiehnggmla ¢E8&cn
chuyWn ph8t v, i doanh nghi p b8&n h”"ng



Hi " p h,i Th€ehng mii Li n t° L&§nh g
n€ ¢ ta s& b€ ¢ sang gildi clhothn iph®t Itr
doanh nghi p cung cblp d’ ch chuyWn p
h, i S i °n k]t c h Hit ch€ hhn gi_a c8c
t h€e€hng m4i Li n t°

<

S[n xublt v° phon ph’” i Lanngg cyh_ cn'gn gkit/]
nh, , b&8n h”"ng La k°nh, s[n xublt phon t
h-a s[n phXm. ni Qu n"y t8c L, ng mUnh m

th€ehng mii Li " n t , logistics v° ho"n
v, i€nig ti°d d¥%ng hhn.
V.i th tr€ ng ho"n tbit Lhn h”"ng t&ti

nghi p logistics bdt LFu ch¥% tr ng t i

Teng che mgt S8lconghL o icsti cs v' Th€hng m!
Ng"y 9 thg&8ng 12 mEm Ch®16Mi nthgi Hi  p

Logistics Vi t Nam v™ Hi p h, i Th<€ehn
th, a thudn h p t8c v.,i nh_ng n,i dun
1-N©ng cao nhodonmniehr cdeoww®@ sEEi cs c | h@& oht
commerce chdhr i fhaib°°nn .

2-KJJt n" i h, i wvi°n ¢c- nhu cfu gitrae lca
phg8t triwWn d ch v, logisticshehttHnc hl
(fulfillment logistibts)triaitcbigg [m g
nhdn ch_  ng t. D/ O, HBL tthe@wolmmehcteth-

mar keti ngé
3Ph"i h°p trong c'ng t&c t€ vbinl phRTt
LJn vi ¢ ph8t trilgistics. h€hng mYi Li n
4-Ph" i h°p trong cing t&c truyQnlit hnt |
l ogistics,tc- clhi cn gdica rht hgoi YWih [tg*hnE p ph
giao/nhdn h"ng B2C hoHguB2Bt /]t il oAg g
5C8§c hoUt L ng h, tr° kh8&8c m~ haiolh®
qullrk hlo b«i, 8p d, ng ct!ngl nmgo | acditsntgi
ngh thtng tin

N g u www.vecom.vn

L MIT Center for Transportatioand Logistics

CH’ S THhuNG MYV I nl " N7T 17


http://www.vecom.vn/

By ~~

18

Ng"yhg@8&8gt8 ntm 2016 Th, te ng C
1563T®y ph° duy t KJ hoYch t ng t
LoUn 71202®. Theo Quy/Jt L nh n "y, t,i nt
d ch v, vdn chuyWn, “groocmd dtnh @K n ch o thi
ph, tblt ¢ ¢c8c t " nh, th” nh ph” tr°n c¢T
L'Xy mUnh hoUt L, ng th€hng m4i Li n t >

5481 W E
Ch2nh s8ch: v®™ luot phs8p

V.i t°n miQn qu ¢ gia .aa,vmHte€deé nf
doanh nghi ' p €©u ti°n s d_ng nh€eng nh._
nh€ ng v° x IT tranh chblp ¢, n ch€a h°

tiJjn quan tr ng trong vi ¢ minh bUlch h
bao @uynQn chuyWn nh€ ng. Ng'y 28/6/201¢
L« ban h”"nh Th?! aBgT TtTG sh €, In6y/ 2dOXIn6 /cThTu y Wn

S d. ng t°n miQn Internet de, i Lu?ti t °
qua Lblu gi§. V,i g@QytEnnmi @Qhytrthn°enr £
phfn LW t°n miQn L€ ¢ s d,ng hi u qufT
l udt m i n"y L« kh3ng L  nh chuyWn nh+¥€
yJu t° th€ehng mUi 1" hoUt L ngnhtpfnph§
mi Qn . vn.

n“ng th> i, nh_ng v€ ng mdc trong Vvi
t°n miQn qu ¢ gia li°n quan t., i nh_ng I
I « L€ c gi [i quyJt . Ng vy 08/ 6/ 201¢€
14/2016/TTLT/BTTTFBKHCNh€, ng dXn tr 3nh t t h, t
mi Qn vi phdm ph8p ludt vQ s h_u trz t
c.a thtng t€© n"y |7 vi ¢ x  ph4t h~”nh

vi vi phUm ph8p | udtl veQ Isdp hy ui twi2 c ugi
chblp t°n miQn theo quy L nh c¢c_,a Ludt (
n"y ch bl[n L« t&ch blch L€ ¢ ch_ ¢ nktng
B, Khoa h ¢ v Ctng ngh’ v, i qgudtn | T n
v TruyQn thlng.
T3nh h3nh Litng kT v~ so dAng

T3nh h3nh Ltng kT v™ s d,.ng t°n miQ
c cC. Theo Trung t©m Internet Vi t Nam
| " t°n miQn qu ¢ gia (ccd,lLdg cao snhBIte
ASEAN,t rong ntm 2016 (t2nh LJn hJJt th8ng



tr°n 106.140 t°n miQn khlng dblu. S° | €

h th ngnJt2rnths&ng 10/2016 |~ tr°ng382.5
114% so v, i cng k8 ntm 2015. T°n mi QI
995. 706, trong L- t° | L« L€a Vv 0 s

Cho t,i nay ch€a c¢c- c¢8c c¢clng b" tin

t°n miQn qu c tJ] c,a c8c aoha MHBGOM,i tt°
mi Qn .com L€ ¢ Ltng kNhpnhigQuitmhBfn LiOf
n r. m t | o4t c¢c8&c t°n miQn qu ' c¢c tJ m,
L€ ¢ kh8 nhi Qu doanh nghi p quan t©m, |

C§c lhthrig kT t°n miQn tYi Vi t Nam

T2nh LJn cu’' i ntmlgomabB; tHnhgVkT wvntiemy
L -banh~ Lthigngk TPRuU Vi "t Nam, Mdt t B6ikdo%
phfBanh” Ltng kT t°n miQn quY¢ VIl "th

B«o, PA Vi t Nam v" NhoOn Ho". C8c L
t49i Vi t Nam d<€ i h3nh th ¢ LL4i IT ¢
Trong ntm 2016, Mdt B«o | ° Lhn v ¢
tr€Vvng. t°n miQn qu ¢ tJ, Mdt B«o ch
20% th phfn. V.i t°n miQn qu ¢ gi a
nhblt v, i 26%, Mt B«o L ng th  hai

T "ng s~ t°n miQn .com v 72/.20&t8 2tl @®i0o 0V
trong L- s Ltng kT m i |~ 284.000.
Vi t Nar rig4peof.ng

ng§ng ch%w T |~ t° | khing ti/flp t,c
65%.

Ngu¥MNNI C B«oMat

VQ ph©n b" t°n miQn theo L a b"n, L~
H™ N, i v~ H° Ch2 Minh L« chifm xblp x°
c8§c ch, thw ° Tp. H° Ch2 Minh ITEnd kI
phon °bn mi Qrc loquy’ o Shinag t

VQ vi ¢ s d,ng t°n miQn, c8c cu, c k
giai LoYn ntm ntm t_. 2012 t,i 2016 t°

Xblp x° 62%, <c¢- t°n miQn .com khol[ng 33
| © c8cn tfwn cmitQ)] khg8c. Theo kh[o s8t c_ ¢
nghi p (L« ¢c- hoHc ch€a c- website) €u
m3 n h , trong khi 46% ch n t°n mi Qn .. con
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mi Qn qu ¢ tJ ng”"y mi Qng qulrch gtiraaniph
nhdp kinh tJ] gqu ¢ tJ] s©u r, ng c._, a

nui IT t°n mizZn ¢ vXn Ltu t_ n_oac ngo’

~

M, t s doanh nghi p Internet n€ ¢ ng
mi Qn ° Vi t Nam. N i bdt IHi QMOguc_ ca tN
Z.com. Z.com L« LFu t€© v o nh” Ltng kI
chiJn 1€ ¢ phg8t triWn t°n miQn .SHOP °

S phg8t tri Wn c,a t°n miQn . SHOP

. SHOP L€ ¢ ph®p Ltng kT LUi ch¥%ng t|
53. 000 t°n miQn L€ ¢ Ltng kI. Con s’
LYt tr°n 100.000.

.SHoA.<« ¢ Ltng kT ° 151 qu ¢ gia. T,
l € ng t°n miQn L€ ¢ Litng kT nhiQu nh
(14.302). Vi t Nam L @gctom ch® v lngl
lng chgulfnngd cc8o t°n miQn m i . SHOP.

c

V.i 4 kT t. ndgSdhogothfdonshh, vimh€ - mg
t . C - nghoavlm@h+®Cmat hl nmg@i Mu a c.s dimlghlpg
g n, s¥wWc t2ch v™ L€ ¢ s _d,vig nrQnnagv ti
gi. |

T°n QmifAn. smippot Wu h¥%t kh§8ch thwebsgev itt@'abi
LUhnhemt cthg/le huly™ m, tnnghhii °ag mamg % hi u qu rEl | n
L'ivithehghiuCh2nh v3 vdy, | t°s mh®Qandhdd
c a h"ng tr. c¢c tuy/J]ln, c¢c8c L a ch" musg
ch” tr°n mldng I nternet to"n cfu LW \
d"ng nhblt .

NguQn: Z.com

T°n miZn vy th_ _ ng hi Mu

T°n miQn kh'ng Lhn thufn ch”™ | © L a c¢ch
ch€&€ v.,i hoUt L ng kinh doanh v~ th<€hng
Ntm 2016, m t h i vi °n VECOM khlo s&§t (
h"ng truyQn th" ng, tw. a c-uywehs iKt/Je bgSun[
t h€hng nho©n cho bi JJt Lhn h"ng t i c h,

m3inh, 29% t.i t. c¢c8c s"n th€ehng m4ui Li



k°nh khg&8c. S 1i u cho thblyt wehisihie i

n h Blt

Trong ntm 2016 VECOM L« tri Wn khai nhi
th ¢ c¢c,a doanh nghi p vQ T nghoa ¢, a t
v.i chifn 1€ ¢c ph8t triWn kinh doanh c,
c-.,m ti°u kinh doanh tr°n phdm vi to"n
ti °u AM i doanh nghi p m t websiteo v~
th ¢ c¢c.a ¢, ng LY ng kinh doanh vQ T nght

Doanh nghi p Vikhu Nam w€hntra miQn

Weshop.asia ra L i ntm 2014. C ng th
Gl obal Group Pte. Lt d, m t clng ty ¢
do Nexttech c¢c_,a Vi t Nam vem t tdp

Mdng | € i c¢c.a Weshop.asia g m ctng t
Li n t° tY ntng Nam €. noy v_a |~

Nam c¢c- quy m* hoUt L,  ng tr°n to"n b,
| . nvliic8c ¢ ng th€ehng mUdi kh8c tron

Weshop.asia h, tr° mua h" ng t_. bblt ¢
h, tr° mua h"ng t_. bblt k8 website n
L " nh h€ ng LUt L®dp dramgv_hhmo vi ohlc
phg8t triWn c¢c8c d ch v, m, i ph¥% h’ g
Weshop.asia |~ tr° th nh m t LiWm L]J
tuyJ/Jjn xuy°n bi°n gi.i heha ht bit tcRng§o
s. ¢ kh, e v I "m LGp, c8c d,ng c, t h
gu ¢ gia nh€e M:, Nhdt BIn, H"n Qu  c,

Th8ng 5 ntm 2015, Weshop GIlobal khai
Nam®di L  a ch” Weshop.com.vn. T2nh L]
600% vQ doanh t hu, kholng 16. 000 | €

Thg&8ng 10 ntm 2016 tYi I ndonesia, We
phdm vi hoUa dli an,g nia rqgung ra 5 th" t
Th§gi Lan, | ndsovri e sMad ,a yRhial. | iCpinmge n~ vy

r.ng ra c8c th' tr€ ng Trung Qu ¢ Vv~
2017 LYYt kholng. 1,5 tri wu L' la M

NguQn: Nexttech

Kh[fo s8&8t ntm 2016 do cing ty DKT th,c hi ' n v, i 10
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8 # Bphir|avWOER~ TAE optRgipnA AGBAA DIEWR~ 1T C
Gi_a c8c L a ph€ehng vn ti/lp t_c

t . Sau b°n ntm kh[o s8t t3nh h3nh _ nc
m i t<€ehng qhut%nt ferhgbtcgig angh’™ Vv~™ ngu n 1
Li " n t v, i ot | ng€ i don tr°n m, i

VECOM khtng tiJjn h"nh khlo s8t tU4di 9 t
cho m t t°n miQn qu ¢ gmiaQn. vin¥si Q8hc2 at "Bne
Bi °n, Shn La, Cao B3ung, H*™ Giang, Lai (

Hdu Giang, S-c¢c Tritng, BUYc Li°u). Ch" s
trong nh_ng ntm tr<€ ¢ luln luln ° tron:g

DOn snhdphu” s° 1€ ng doanh nghi p ¢
x®t v° |7 nh_ng yJJju t° quan tr ng khi I
gi.a doanh nghi " p v.i ng€ i ti°u d%ng

M, t mHt, t_. ntm 20AFYIVEIEOMnIBENG i tJpnh
don tr°n m i t°n miQn qu’ ' c gia qu§ thbl
kh[fo s8t nh_ng L a ph€ehng n"y | " ba nt
c€ ng ph i hp v.i Trung t©m | nh ead net
khg&c LXy mnh hoYYt L, ng gi,i thi wu, qu
t.i nh_ng L a ph€ehng n"y. R¥W ngdn khol
L a ph€hng r» r"ng |~ m t nhi m v, d7i
c8§c doarnh ndhi tpr € ng tr ¢ tuyJn s& th,
90 tri u don v- t I ng€ i trTUT kh§ cac



OVERVIEW

Along with the recovery of the economy, since 2016 Vietnacoramerce
has undergone a stage with faster growth. Big olestadowever,remain
unchangedicl udi ng customersdé | ow trust [
payment, and unqualified delivery and fulfillment services.

Besides, crosborder ecommerce and multhannel sales are emerging
rapidly. At the same time, big differerecamong provinces in infrastructure of
information technology and communications, especially domain name and per
capita income, have contributed to the huge gap -coremerce indexes.
Narrowing down this gap requires big attention and efforts of stategaamnt
agencies and commerce, investment, information teogwol and
communications related agencies.

1. Cross-border e -commerce
Business to business (B2B) transactions

Since its birth, Internet has been an effective channel to provide export
import enteprises with information of foreign markets. With the development of
the Internet and related technologies, Internet has increasingly been an important
tool to assist enterprisesd contract

According to a 2016 survey conducted amemngortimport enterprises by
Vietnam ECommerce and Information Technology Agency, 32% of the
enterprises have set up business relations with foreign partners through online
channels, 11% have joineecemmerce floors and 49% owns a website.

Among the expd-import enterprises participating in the survey which have
a website, websites with domain name of .vn account for 46%, with international
domain name 54%, in which domain names of .com and .net are 51%. Websites
in foreign language make up for 63%. Thtise trend of using foreign domain
name by expofimport enterprises for their websites goes against that of
domestic market oriented enterprises.

It is said by the enterprises that faogface meetings to negotiate and sign
contracts remain the most ettive channel. For online channels, email is the
major tool for contracting. The trend of using prestigious international e
commerce floors by export enterprises is becoming more and more popular due
to increasingly obvious effectiveness of these modéigtware also the trend
employed by global importers.
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Export-import enterprises robustly participate in e-commerce floors

By 2016, the number of Viethamese member accounts on the website Alibaba.c
reached 500,000. For the last three years the nuofberembers has increased
100,000 on average each year which is 10 times higher than that of the period
20009.

According to OSB, the percentage of Vietnamese enterprises participating in
export consulting programs and trainings of onlinpagk skills increased significantl
in 2016. Particularly, the number of enterprises in need of participating in online ¢
nearly reaches 2400, a 34% increase from 2015 and the number of entg
participating in training of online export skills 82600, a 27% increase from 2015.

In addition, not only SMEs focus on employment et&nmerce in expoifitnport
activities, but big enterprises are also switching to this trend considering it an img
tool in market development and expansion strategies.

2016 marks the beginning of the cooperation among a wide range of service pr
to support online export enterprises througbommmerce floors. Specifically, it is g
alliance to support export including Alibaba, OSB, VPBank and PTI with a
solution package of online export assistance for enterprises from importer see
financial and bankingssurance and expeirhport insuance.

Source: OSB Opportunity Solution and Busiriessl i baba Groupads
Reseller in Vietham

Expat-import enterprises also actively participate in online public services

and even 86% of them have adopteclistoms.

Transactions by individual customers

Although not many reliable data are available, according to a survey

conducted by VECOM, there imambalance in online crossorder transactions
between expofimport and individual customers. Vietnamese individual
customers make online purchase of forgigaduced goods and services more

often than foreign individanane. cust omer

Possible causes include the fact that rich and diverse fepeigluced

goods suit a majority of domestic customers, especially young people in cities.
Meanwhile, most Viethnamese enterprises, especially SMEs, have not sufficiently
invested in condtting research to learn about the taste of foreign customers for

direct sales, without intermediate distributors.



Another cause is the high creditability of global online sellers such as

Amazon, eBay, Rakutené whil e denoonghst i c
creditability and trust from domestic customers.

The third one is that costs for fulfillment for buying online from abroad are
lower than those for the opposite direction.

Fourthly, Viethamese manufacturers have not paid proper attention to
online &port channels, while quality, form, and price of a lot of domestic
produced goods cannot compete with similar products of other countries.
Additionally, in the context of globalization and technology development,

merchants of a country can easily selldarcts online in another country to the
global market.

On one hand, aid is needed to facilitate the purchase of fepesgiuced
goods by Vietnamese individual customers. But more importantly, measures are
important to help and encourage Vietnamese mershardtrengthen channels to
retail domestigoroduced goods to foreign customers, which will be considered
significant to promote export in the coming period.

B2C Online export and import: A case of Fado

The transaction floor Fado.vn was launched in 2014dsgist Viethamese customers in mak
online purchases on Amazon.com and help Vietnamese merchants to sell their product;
wor |l dés bicgmgnersesiteB2 C E

Fado has assisted Viethamese customers in making online purchase of more than 80|
products on Amazon, except for those prohibited by Viethamese law. Most commonly |
products are fashion, el ectronic items,
compared to 2015 is 140% and is expected to double in 2017.

Almost all products on Amazaoom are sold domestically in the US. This company sells
books directly to Vietnam. Therefore, customers in Vietnam who want to buy goo
Amazon.com have to ask for help from people in the US. And then various mea
employed tdransport goods to Vietham.

Since Fado is the agency performing lasgale package fulfillment services, from payme
delivery, customs clearance, refund, etc. so costs are lower than those for individual cus
Moreover, customers have their rightgaranteed and can avoid risks in international trade.

The biggest di fficulty faced by Fado i
COD payment. Goods are not available at Fado but all transactions have to be se
Amazon before delivgrto buyers.

In parallel with assisting customers with procurement on Amazon.com, Fado also
merchants to sell goods on this site. Fado has assisted 20 enterprises with more t
Vietnamese products sold on Amazon.com. Major products includéidredicrafts, nature
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based wellness and beauty products, and machinery with specific uses made in Vietnarn

Carrying out smalkcale export, enterprises will not have enough resources to grasp all
related to selling to foreign end users, includingligles on import, customs, paymel
marketing, aftersales, etc. Fado will provide consultancy on sales and after sales, and
costs to set price competing with other products on Amazon.com. Fado also assi
implementation of standards andtderates to meet requirements of the US market in ger
and Amazon.com in particular for each specific product. Then, enterprises can have ci
peace of mind to concentrate on manufacturing and supplying goods.

A good signal is that from successB2C export transactions on Amazon, Fado helps b
some Vietnamese manufacturers lasgale B2B transactions with a lot of foreign partners.

According to Fado, for successful B2 C
reput at i on edbachl arebtheytveormst impoeant factors. Meanwhile, Vietnal
suppliers have not been concerned about these two factors. For online import,
mechanisms, policies, decrees, and circulars guiding-biasker ecommerce transactions aly
pose diffculties on such service providers as Fado.

Source:Fado.vn

Online tourism

Online tourism is a thriving field of crogsorder ecommerce. According to
UN figures, Asia has 1.4 billion people in the golden population ageaii 1,
which India has 459 mithn people, China 414 million, Indonesia 85 million,
Philippines 35 million and Vietham 32 million. In 2016, the United Nation
World Tourism Organization (UNWTO) says that golden population has a major
role in promoting the development of tourism indusifiis organization also
points out that the technology revolution and powerful influence of social media
are significant factors in the rapid tourism development in recent years. The
robust increase in free and independent travellers (FIT) who use oraired t
agents (OTAs) has significantly changed the tourism market. Moreover, this
makes destinations and travel companies offer advanced technological solutions
to meet the needs of these FITs during their travel.

To satisfy the needs of the FlTespecially those in golden population, with
the rapid development of mobile technologies and tourism service providing
floors, the sharing economy has been expanded, which is a profound impact of
visitors on Asian tourism.

In 2016, eMarketer estimated ardi travel sales would grow by 13.8% and
reach about 565 billion USD globally. Asigacific and Latin American markets
contribute greatly to this growth. North American market remains the biggest
online travel market of the year, yet from 2017 on, AZaafic market will rank
first (one year earlier than previously forecasted). The rapid growth in online



tourism in China is the main driving force for this change. However, many other

countries in this region are also experiencing online travel growth ftestar
forecasted.

Online tourism has grown strongly in Vietnam. However, there is a high
proportion of outbound and inbound tourists who use services provided by
foreign online travel floors. Even so, the proportion of domestic tourists using

services proned by foreign online travel floors is not small at all.

Online tourism falls mainly on foreign firms

This is the statement made by the air ticket selling and online travel firm Gotad
This company judges Vietnam o fabtiyeae ig
attributable to:

1. The economy of Vietnam and the region maintains a relatively high growth
rapidly rising middle class.

2. A lot of low-cost aifines experience vigorous development providing m
people with travel opportunities. In 20I&mestic aviation growth increased
more than 30% compared to that in 2015.

3. The rapid development of the Internet supports the strong growth of (
tourism.

4. Vietnam remains a safe destination attracting international tourists, esps
those in theregion. Arrivals to Vietnam in 2016 increased by more than |
compared to that of 2015.

5. Young population who can speak English quite well promote free
independent travelling (FIT).

However, in Vietnam, foreign online travel agents (OTAS)eeigily those from the
US, are dominating the market due to their advantages in technology, fund direkt
status. Agoda and Booking are the two leading OTAs and account for more than
online booking share. They are dominant in both aspects: Vietnameiststtravelling
in and out of the country and foreign tourists to Vietnam.

Market share of online booking at Vietnamese hotels is increasing very tesstally
accounting for 3810% of total number of guests in each hotel. Some hotels even
online baoking rate of 80%.

According to calculations by Gotadi, in 2016, Agoda earned more than 4,000
dongs solely at hotels in Vietnam.

Source: Gotadi.com
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2. Online advertising

2016 witnesses the fact that social networks overcome search engin
become the online advertising means mostly used by enterprises with
corresponding percentages of 47% and 41%. Email remains to be an advertising
channel interested in by a lot of enterprises (36%). Advertising on newspapers
and enewspapers is quite stablgth corresponding percentages of 34% and
20%. Advertising on television tends to decrease and gradually become stable at
approximately 1613%.

Social networks are not only mostly used but also considered an advertising
channel as effective as search eegi 46% of the enterprises say that advertising
on social networks is effective while the percentage for search engines is 44%.

This result of the survey for enterprises conducted by VECOM matches
another independent survey whose participants are omidieidual customers.
Up to 67% of individual customers choose a website or mobile application for
shopping after viewing comments and reviews on the Internet, especially social
networks. Notably, the second factor determining where to shop remains
recommerdation of friends and relatives (47%), while advertising on e
newspapers, newspapers and television only ranks third (33%).

However, there are even %7of participating enterpriseshich say they
have not deployed any online advertising activities.

According to a survey by VECOM, sales of the whole online advertising
market are still growing strongly. Apart from enterprises, most merchants are
business households and individuals who have exploited advantages of online
sales. This component contribsitgreatly to the growth of advertising on social
networks.

Apart from giant online advertising
market including Google or Facebook, some foreign advertising firms have
noticed t he enor mous p e ta@vertisinga market. o f \%
Specifically, some leading companies in affiliate marketing and programmatic
marketing have been around or conducted activities to penetrate the market.

Programmatic marketing is on strong growth

The trend of programmatic marketing time world is growing strongly. According f{
eMarketer, in the US in 2015, buying programmatic advertising reaches 14.9

USD out of a total of 58.6 billion USD of the whole online atigeng market. This
figure is nearly 5 billion USD higher thahe scale of programmatic marketing in 20
It is also said by eMarketer that programmatic marketing helps retail marl




individualize shopping experiences of the customers and it is forecasted that in th
2016 this form of marketing will accoufdr 80% of all digital display ads in the ret:
industry.

Programnatic marketing has been employed by some Vietnamese online bu
enterprises and are concerned about by many other enterprises thanks to benefi
brings. Therefore, Criteo LiveeSmi nar with the topic i
Di scover the journey of digital cust
November 2016 attracted a lot of attendants.

Criteo is one of the pioneers in the field of programmatic marketingeirwtrld and
some Vietnamds | eading online busine: {
Criteobs expert Al ban Villani empha
advertising services, with the ability to collect and analyse huge datai 600
terabytes each day and 4 billion produdte company earns r@venue of 60 billion
USD each day after a click. The company achieves rapid business growtl
marketing platforms assisting the effective purchase and sale of progran
advertsing and has provided services in over 90 countries.

Many Criteobs experts and speakers f
and delegates proactively discussed issues related to programmatic advertising in
as well as < services andl sustpmerocdre. d lis seminar helps raig
awareness of a lot of enterprises about big potentials and opportunities brou
programmatic marketing.

http://www.vecom.vn/tituc/congnghe/tiepthi-tu-dongtrendatangtruongmanhme

3. Omni-channel sales

In 2016, the trend of omithannel sale has become clear in Vietnam. This
is shown by the biggest@mmerce event of the year which is @Deline Friday
organized on the first Friday of December.

According to organizers of the Online Friday, a lot of leading retailers such
as The gioi di dong, FPTShop, Viettel Store, Pico, Nguyen Kim, Lotte, etc. have
had positive responses and orders grotkongly, both on online and traditional
channels. Moreover, such manufacturers as Acer, Asus, HP, Oppo, and

Nagakawa have provided good deals to customers and assisted retail businesses.

Customers may use coupons/vouchers to shop at stores and tradies cent
participating in the Online Friday.

There are more and more online retailers which open more real stores and

vice versa. Two typical exampludisg ar e
Amazon and Walmart. Accding to Vietnam Retailers Association,ethetail
met hod odhafinsnienlgol,e whi ch means selling
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gradually diminish and be replaced by orshannel retail method. Omni
channel retail method has a key role in approaching and connecting custom
the digital econmy. Retailers must create compelling shopping experiences to

the customers with thredimensional imaging technologies (hologram), virtual

reality and mobile. According to Nielsen, the boundary between the real world

and virtual world has faded, even inetliield of shopping. More and more
customers search online and then shop for real (webrooming) as well as search
for real and then shop online (showroo
and Avirtualityo increases etrhsed ccoonnvpeanrii
prices also take place in digital space, especially from mobile phones.

According to a Vietnamese customer survey conducted in 2016, Internet
access is done mostly on mobile phones (89%), higher than on deakibp
laptops. 48% of respondés say that they access the Internet daily for seeking
information of goods and services they want to buy. At the same time, mobile
phones are mostly used (79%) to seek information before shopping compared to
computes (73%) or asking for opinions of friels and relatives (33%). As for the
side of enterprises, EBI survey shows that 15% of enterprises have sales
applications on mobile devices. Now comes the era of fierce competition among
retail stores with mobile applications.

Vietnamese online retailers é@nmedia should capture this trend and
promptly cooperate with relevant businesses, including manufacturers and
providers, agents for fulfillment, IT, marketing, etc. to adjust the business
strategies.

4. Fulfillment

During the stage of-eommerce formatiorin our country (199€005),
almost all online busesses tried tprovidethemselves with fulfillment services.
In the popularity stage (208015) big online sales businesses often combine
their own fulfillment services with outsourcing. Delivery andifimhent services
In Vietham have not caught up with the strong growth-obemerce. There is
not a good cohesion between detiy companies and online salassinesses.

Vietham ECo mmer ce Association judges that
e-commerce wilturn to a rapid growth stage, which is a big chance for providers
of delivery and fulfillment services, and requires closer cooperation between
these businesses anecemmerce bsinesses.

Manufacturing and distribution are witnessing the trend of narraloesdh
products, omnchannel sales, decentralization of production and digitalized



products. This has a powerful influence on operation-obramerce, logistics
and fulfillment businesses which provide products closer to the custdmers.

With an increasingl growing market of fulfillment, in 2016, enterprises

start to focus on participating this market.

Enhancing cooperation between Logistics andH€ommerce

On 09 December 2016, in Ho Chi Minh City, Vietnam Logistics Enterprise Assoc
and VietnamE-Commerce Association mutually agreed to enter into a cooper
agreement with the following contents:

1- Raising the awareness ofd®mmerce and H#ogistics as well as thstrategicnessf
E-commerce to members of both parties.

2- Connecting members ofhe t wo Associations i n n
in the short term, delivery logistics and fulfilment logistics. The two parties
cooperate and seek ways to reduce time to deliver D/O documents, switch fron
HBL to ecommerce HBL, anémploy emarketing, etc.

3- Collaborating in social counseling and criticism on policies and laws related
development of @ommerce and logistics.

4- Collaborating in communication, conferences and seminars on relecantreerce
and logistics; orgaizing seminars and dialogues to seek ways for the developm:e
B2C or B2B delivery services; and in relevant international cooperation.

5- Other support activities agreed to by both parties, including edocuments, war
management, application of erimation technology in logistics, training in informati
technology, etc.

Source www.vecom.vn

On 08 August 2016 the Prime Minister issued the Decision no. 1563/QD
TTg approving the Master plan for the development-obemerce period 2016
T 2020. Under this Decision, by 2020 a network of transportation, delivery and

fulfillment services will have been built for@mmerce covering all province

S

and cities in the country; and will gradually expand to the region to geomo

crossborder ecommerce activities.

¥ MIT Center for Transportatioand Logistics
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5. Domain name

Policies and laws

With the national domain name of .vn, despite a high growth rate and
priority to be used by a lot of enterprises, provisions relating to transfer and
dispute resolution are nadequate. 2016 witnesses a significant step in the
transparency of rights relating to the domain name of .vn, including the right to
transfer. On 28 June 2016 Ministry of Information and Communications issued
the Circular no. 16/2016/FBTTTT guiding the tansfer of use rights of the
Internet domain name of .vn granted not through auction. With this regulation,
the market for domain name becomes healthy contributing to a more effective
use of domain name. VNNIC judges this new regulation confirms the eramisf
domain name of .vn with commerciality is a legal activity and a factor promoting
the development of .vn domain name.

At the same time, problem& administrativehandling of the national
domain name disputes concerning violations of intellectualgotppaws have
been solved. On 08 June 2016 Joint Circular no. 14/2016/TTLT/BITTT
BKHCN guiding the order and procedure to change and withdraw domain names
violating intellectual property laws was issued. The basic principle of this
circular is that the adinistrative sanction for the .vn domain name holder
violating intellectual property laws is completely independent of resolution of
domain name disputes under provisions of Law on Technology and Information.
Thus, this circular separates the state managerfunctions of Ministry of
Science and Technology from state management of domain name of Ministry of
Information and Communications.

Registration and use

Registration and use of the national domain name .vn maintains a positive
trend. According to Vietam Internet Network Information Center (VNNIC), the
.vn domain name remains a country code-lesqel domain (ccTLD) with the
most registration and use within ASEAN; in 2016 (as of 30 November 2016)
over 117,000 domain names without a dot were developé&eé. number of the
dotless .vn domain namen the system as of 30 November 2016 is over
384,000, an 11.6% increase compared to the same period of 2015. The number of
Vietnamese domain names is 995,706, 28% of which have been put into use.

So far there have been no reliable
registration and use of international domain names. According to a survey
conducted by VECOM, the domain name .com is the most registered, and .net
comes next. In recent years, thesaibloom of new international domain names



with significant growth and concern from enterprises, including .xyz, .top, .win,
.shop, .asia.

Registries of domain name in Vietham

As of the end of 2016, Vietnam has 16 registries of the national domain wantieree
leading registries of which are PA Vietnam, Mat Bao and FPT accounting for 64
market share. The three official registries of international domain names of ICAI
Vietnam are Mat Bao, PA Vietnam and Nhan Hoa. The agencies provide otheng
name registration services in Vietnam as an agent of a foreign registry.

In 2016 Mat Bao is the company with fastest growth of domain names in the marl
for international domain name, Mat Bao has the biggest market share in Vietna
20% of marke share. For the national domain name .vn, PA Vietham maintain
biggest market share of 26%, then comldies Bao with 21% of market share.

Total number of domain names .com and .net in Vietham as of 31 December ?
632,000, 284,000 of which are ngwlegistered. Thus, it can be estimated that t
number of international domain names in Vietham are over 842,000.

Notably, there is a high rate in discontinuation to use international domain name,
65% on average.

Source: VNNIC and Mat Bao

As for distribution of domain names by geographical area, Hanoi and Ho
Chi Minh City account for approximately 70% of international domain names,
and the number of international domain name holders in Ho Chi Minh City is
much higher than that in Hanoi. And thgsthe same for distribution of national
domain names.

As for use of domain names, surveys conducted by VECOM show that
from 2012 to 2016, the percentage of .vn websites is stable at around 62%, .com
websites around 33%, .net websites around 2%, and #teare for other
international domain names. According to a survey by VECOM in 2016, 50% of
enterprises (with or without website) prioritize .vn domain name for their
website, while 46% choose .com and .net. This is a sign showing that
international domainnames are increasingly competitive to national ones,
reflecting the trend of intensive and extensive international economic integration
of Vietnam.

Domain name agents with foreign investment

Some foreign Internet businesses are interested in domainneness in
Vietnam. Notably, GMO Japan with the international brand of Z.com has
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invested in the domain name registry Tenten. Z.com also builds strategie
development of .SHOP domain name in Vietnam.

Development of .SHOP domain name

.SHOP was allowednass registration on 26 September 2016. For the first 18 K
more than 53.000 domain names were registered. This figure still continued to rig
reached over 100,000 as of the end of 2016.

.SHOP has been registered in 151 countries. InDeicembe2016, the three countrie
with the most domain names registered are Germany (28,696), the Netherlands (
and Japan (14,302). Vietnam ranks ninth with 1,647 domain names. Z.com belie\
the advertising campaign for the new domain name .SHOBuUesGesS.

With the 4 short and memor abl e char a
ABuyo as a verb. AShopo is brief, C
cultures of the world.

The domain name of fi. s hop dlbuyers tartkemvebsig
and known as a professional, natural yet effective marketing tool. Therefore, the (
name of i.shopo is the perfect choi
chains in need of creating an address on the Internetaie@ it the easiestway for
customer orientations.

Source: Z.com

Domain name and brand

A domain name is not only simply an address on the Internet but closely
attached to the enterpriseds operation

In 2016, VECOM members conducted a surveypusinessmen who both
sell goods at traditional stores and own a website for online sales. As is shown by
the result, 46% of the businessmen say orders come mainly from the store, 38%
from their website, 28% from-eommerce floors, 13% from Facebook and 4%
from other channels. The data indicatieat website remains the most effective
sales channél.

In 2016, VECOM implemented a lot of activities to raise the awareness of
enterprises about the meaning of domain name. The selection of domain name
should beassociated with the business development strategies of the enterprise,
especially when it aims a global scald&=COM continues to pursue the goal
AEach enterprise a websiteo and conduc
community about the meaninf @omain name in the digital era.

* A survey conducted in 2016 by DKT with 1000 customers.



Vietnamese businesses extend to the region with .asia domain name

Weshop.asia was born in 2014. This electronic commercial portal belongs to W
Global Group Pte. Ltd, a joint stock company established in Singapoestaavin by
Nexttech Vietnam and a big corporation in Malaysia.

Weshop. asiaods network consi st s -commeree
branches i n Sout heast A s i -@ammeicé preduct
Southeast Asian scale and a bignpetitive advantage over other commercial porta
the country and the region.

Weshop.asia supports purchases from any websites in the US and aims to
purchases from any websites in the world. Additionally, Weshop.asia is also orief
achieveperfect services, focus more on local needs to develop new services suit
all customers. The goal of Weshop.asia is to become a favorite online destinat
crossborder online shopping of all products including fashion, interior decorat
wellness and beauty products, sports equipment and electronic appliances in
from countries such as USA, Japan, Korea and China.

In May 2015, Weshop Global launched a website for ebosder shopping in Vietnar
at the address Weshop.com.vn. As of 20M@shop Global has a revenue growth
over 600% with around 16,000 loyal customers using the service. In October 2
Indonesia, Weshop.asia officially announced its mmdtional operations, expandir
into 5 different markets including the USA, Thaih Indonesiathe Philippines and
Mal aysi a. This port al i's expected tq
expected aftetax profit for 2017 is 1.5 million USD.

Source: Nexttech

6. Huge gap in ecommerce among provinces

A huge gap ine-commerce keeps persisting among provinces. After four
years of surveying the application oicemmerce, a strong correlation between
technological infrastructure and resources faommerce and people to national
domain name ratio was found. Therefomre,2016, VECOM did not conduct
survey in the 9 provinces with average rate of 3,000 people to one national
domain name .vn. These provinces are all in the northern mountainous region
(Dien Bien, Son La, Cao Bang, Ha Giang, Lai Chau) and Southwest regrdn (V
Long, Hau Giang, Soc Trang, Bac Lieu}c&mmerce indeasof these provinces
in the last yearareamong the lowest in the country.

Population, income and number of enterprises in each province are also
taken into consideration as important factorgvaluating component indexes of
transactions between the enterprise and customers and between the enterprise and
enterprise.
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On one hand, from 2017 on, VECOM will continue removing provinc
with low ratio of people to each national domain name from tiheeguand the
expected cycle of survey for these provinces are three years. On the other hand,
VECOM will strengthen collaboration with VNNIC, its members and other
organizations in activities to introduce and promote benefits of new domain name
registration in these provinces. Narrowing down the gap-tosmerce among
provinces is clearly a lontgrm task.One of the benefits for enterprises is that

the online market will spread across the country with a population of 90 million
people and a high proportimf young people.
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60% > 555 03X 0

50% A =2014

40% 1 = 2015

30% A

0% #2016

10% -+

0% -

Qulfng c8§o, Gi ao H. tr° h' Chtm s-c kh
c. Lao L, ng dhwhng tmi§chHiv@ t°

Do s, thay L"i vQ c¢ctng ngh"  n° X U
mi Li " n t° dfn dfn khtng chuy®°n so©u
2016 ch" tdp trung khl[o s8t | aotqlulfng c't
| © 34% doanh nghi p tham gia kh[o s§t
t h€hng m4i Wioamht nghNhpm!l n c¢- t |
th€hng mi Li n t cao hhn nhi Qu so v,
H3mMhLao L, ng chuy°n tr8ch vQ th€ehng my

80%

60%

40% -
20% -
0% -

u SME
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Lonh v, c¢c gili tr2 v° c¢c!naqhngrh ngt
t" | lao L, ng chuy®°n tr&8ch vQ th
. ng |~ 57% v~ 54%. X0y d. ng |~ nh.- m n.
tr§ch vQ th€ehng mUi Li n t°  thblp nhblt

X®t VvQ nhu cfu thyWfrdtmg gl awog hl , gt
th€hng m4i Li " n t , vX%n c¢c- t_.i 29% doal

tuyWn d, ng, t I n“y cao hhn m t chbt

K: ntogglmQtr’ websitke€hrig sm@i gliiaon df
nhu cfbblt, 6°i v,i c¢c8&8c doanh nghi p, 49
tuyWn d, ng lao L, ng c¢c- k: nktng n"y. V,_i

fK: ntng x©y d., ng kJ] hoUch, tri Wn kha
fK: ntng khai thg8c, smUd_ bg o8&t : ng?3éb

TK: ntng ¢ LHt c¢chJj L,, _ ng d, ng, k h
vi t2nh: 41%
fK: ntng qulfn tr° c¢ch s° d. i u: 41%

fK: ntng tiJp th  tr ¢ tuy/]n: 36%

fK: ntng triWn khai thanh to&n tr c t
d. Chi ph2 mua sdm,citm@nmgltb  tvi!ngngtidn
mdi Li n t°

na s’ doanh nghi p tham gia kh[o s§t

phfn c¢c_ng, t heo L- b3nh qu®©n doanh ngh
tronghit pg2cmua sdm, trang bi'n vw’ _tnhg€hin

mYi Li M c¢ 't | ph©n b ng©n s&ch LFfu
c8c ntm tre c.
H®mhChi ph2 mua sdm, trang b v"™ _ng o

t h€hng mbualic8c tntm

2014 43% 23% M

EPhfn c

2015 42% A) EPhfn n
Nh©n s, ,
EKh §

2% 2 ien

0% 20% 40% 60% 80% 100%




3.GIAOD¥# ( 4 ( nsu) HNTCDOANHNGHBP MV ) . 7)in 4) P5
$0. ' {"q¢#(Q
a. Website doanh nghi p
45%doanh nghi p tham gia kh[o s8t chi
n“y khtng thay L i nhiQu so v,i c¢c8c nti
H3mhT | doanh nghi p c¢c- website
50%
45%
40%
35%
30%
;gzﬁ 43% 45% 46% 0
15% 30%
10%
5%
0% T T T T T
2011 2013 2014 2015 2016
Tuy nhi®°n phfn clh¥n tdoanngh tnghivip cl «c «
th€ ng xuy?® | °n website: 54% doanh n
h“ng ng’y v.i t° I° 50% ntm 2015,
H3 n7hT cdp nhdt thtng tin | °n we
60% 1 5au5,, 54%
50% -
40%
m2014
30% 1 22922%
20% A 17%17% H2015
m 2016
10% -
0% -
H"ng r H " ng 1 H" ng t Khtng c¢d
H3 BhT°n mi Qn <€u ti°rT°n miQn . VN L€ c
website ¢ doanh ncnpnghi'"p €©u ti°n |
395 4% Lfu K hi X ©y d ng
aTen mion| V.1 t° 17 17 509%,
aTen miQ t°n miQn . COM v,
“Ton mior 43%. C8c t°n miQn
Khs kh&gc C - m c L S
thblp hhn nhi Qu.
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b. Kinh doanh tr°n mUing x« h_ i

Kinhdoanh tr°n mlng x« h, i Lang | .
c.a doanh nghi p, LHc bi t |~ c8&8c doanl
thw v ¢8&8 nho©n b°i nh_ng | i thJ] vQ hi
vV, o kh8ch h"ng.

Khl[o s&ty acho 3t4% doanh nghi p L« ti/]n
X« h i, ttkng 6% so v, i ntm 2015.

H3nh 9: Kinh doanh tr°n mlng x« h

80%
70%
60%
50%
40%
30%
20% A
10% -
0% -

34%

= 2015
= 2016

C- Kh1n

H

c. Tham gia c8c s"n th€ehng mUi Li n t°

S"n th€hng mi Li ' n t  cing |~ m t c
vnh, , tuy nhi°n trong v i ntm tr° | 4ij

Ntm 2016 c¢- 13% doanh nghi p tham gi
tr°n c8c s"n th€ehng m4i Li n t . T |’
2015.

H3 ma T " doanhgnhghs"p TNMam qua c8§c

100%
90%
80%
70%

g5, 87% 87%

60%
=2014

m2015

50%
40%
30%
20%
10% -

0% -

= 2016

C- Khtn




d.Kinhdoanht r °n nQn t[ ng di L. ng

Ntm 201%nH «dblun s mUb ken € ct m€hxnudi hm@lin g
L n®ng sosng pvh&§t triWn c8§a télamnlfngghli [
t € nhhHvwQwo Yt L ngt kP nthinn@gonanpyh kh©u noO©ng

websitet €hng th2ch vt i twii /¢ ph&tdit i Wg c §
Khlfo s8t nitml2®leéoahbd thhghBly p L« ph§i
t €ehng th2ch v_.i nNQn tIng di L. ng
H3nmkT | website cgupht&o0 bEm di

30%

26%

25%
19%

20%

15%

15% A

10% A

5% -

0% -
2014 2015 2016

T€ehng t website phi°n bln di L. ng,
h"ng tr°n thiJ/Jt b" 1d5%,L oguigl mntnm t2 Oclh6¥tc |
2015.

H3 mgT | ng-d, b&n h” ng qtura® rc §tch in/tm &

20%
18%
16%
14%
12%
10% -~
8% -
6% -
4% -
2% -
0% -

15%

11%

2014 2015 2016

NQn tIng mMAnldromn@n v ng ph’ bi Jjn nhblt
ch  n LW phgt triWn c¢c8c . ng d,ng di Lo
Windows (49%) v~ i 0OS (46%).

Cilng theoh kih[goi asn§ tt,r tng b3 nh | €u | Uj
v o wéebh€hneg mHthi En blmoHag Ldnmgg b&n h~
doanhnghi  p ch<€a cao, phfn | _ n |~ de€e i 10
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H: m&C8c h3 mhultnty, « 8§80 gwab sigt e/i_ i ng

0% 10% 20% 30% 40% 50% 60%

50%
o

%’/0 = 2014
7% = 2015
7% #2016
Tin
CS8c

56% doanh nghi p cho bi/Jt H4ulmedhicde
website/ ng d,_ng di L ng &G4& cHQE tprhi€Hud
L ng v m i ¢- 10% doanh nghi @uEhi tr

c8website/ .  ng d,ng di L, 6 ng.
X®t trong nh-m 5 th"nh ph” tr ¢ thu

H* N, i vXn | " hai khu v ¢ ¢ t | doe

tr°n 50 tri u LY ng |.n nhblt, | fn | € t |

H3 m&Chi ph2 g®hng he®onmh m th" nh ph" tr
€hng

80%

70%
60%

mEH" N

ETp. H” C
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En"  NA
ECfn t

50% -

40% -
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20% 1 T20eHA%
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MUng x« h, i v ¢lng ¢, t3m ki/m
hi u qul cao nhblt cho doanh nghi p

H3® nmAhn&nh gi 8§8chia wmiqolqulng c&8d, wgbsite

Tin nhdn v° _n

cse crng o [SOGNNNNNNABOORINNNN " T Taa0 T

MUng x

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

R» r"ng xu h€e ng qulng c8o qua mlng
Lang ng” "y c¢"ng phs8t triWn khi hi u qul
chi Qu h€e, ng ttng dfn qua c8c ntm.
H®*m&T | doanh nghi p L&nh gi & hi u q

tr, c tuy/ln qua c8c ntm

50%
45%
40%
35%
30%
25% -
20% -
15% -
10% -
5% -
0% -

Bgo Li MUng x C8c cing Tin nhdn
ki JJm d, ng di




4. GIAO D# (4 ( ns mM) bN)TCODOANH NGHbP Vi | DOANH
NGHIbP (B2B)

aS d,ng c8c phfn mQm quln I1
90% doanh nghi p tham gia kh[o s8t c

H

t i ch2nh, t I n"y xblpng | 't nH ' m 8PRF
Le ¢ s’ d,. ng nhi Qu nhblt trong doanh ncg
nhon s, vV, o 59% doanh nghi p s’ d, ng v’

Ngo~ " c8&mha-m p@frechmwpen 9©c nonuwl ncalol n
khg&§ch h"ng (cChRM)i, oqwnmon Ing (SCM) v~° qul
nghi pc (ERPHNE 2t doanh nghi p s d,ng,
ntm 2015.

H3nh 19: T3nh h3nh s’ d. ng c8c phfn

100% 8994,90%
90%
80%
70%
60%
50% -
40% -
30% -
20%
10% -
0% -

m 2015
m 2016

150%17%

Qurln IT KJ] tog§i SCM CRM ERP
ch2nh

Nh3n chung nh-m doanh nghic'  phF.nn m@Qxn

hhn doanh nghi p v.a v™ nh,. Ngo~ i nh-:
c8§c m c¢c L, ch°nh | " ch s d_.ng c8c phfn
nghi p SME |~ rblt cao, LHc bi t |7 L i

c- thw K° hFogbl
H3nh 2T nh h3nh s’ d, ngt ce8ax @y nmimQdm o

H

nghi p

100%
90%
80%
70%
60%
50% -
40% -
30% -
20% -
10% -

0% -

ano Q5%
JU70

B SME

EDoanh ngt

Quln IT KJ to§r SCM CRM ERP
S . ch2nh
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b. S d,ng ohi. hklp I nmg t'i n t°
Ntkm 2016 c¢c- 60% doanh nghi p tha

kT Li" " n t , hfu nh€e khtng thay L i so
H3nh 2T nh h3mh, skT diingn t° qua cé§&c
70% 63% 60%
60%
50% 45%
00
0% 31%
30% 23%
20%
10%
0% T T T T
2012 2013 2014 2015 2016

Ntm 2016 mXu phiJju b sung th°m n, i
c8c h p LY ng Li n t  trong doanh nghi’
s d,ng c8c h p LYng Li n t°

C . Nhdn L kn LIHUt hh""nmmgg qua c¢c8c ctng c¢, t

Emai | vxn |7 h3nh th ¢ nhdn Lhn L Ht
tuyJ/n c¢c_.,a doanh nghi p. Ntm 2016 c- 85
emai | v tkng 7% so v, i ntm 20tlbhehHHpi
mdi Li" " n t /mlng x« h, i c¢- t° | thblp |

H

Qua c8c ntm th3 t° I nhdn Lhn LHt h
tr ¢ tuy/Jn c¢c- xu he€e ng ttng dfn.

H3®nhT221  doanh nghi p nhdn Lhn LHt h-

85%

90% 83%
78% 78%

80%

70%

% -
60% 2012

2013
2014
2015
m 2016

45%

50% -

3504 36% 350,

40% -

30% -

20%

10% -

0% -
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Khg t€hng L ng v.i h3nh th_c¢c nhdn Lh

doanh nghi p v,i L i t8c tr°n c8c clng
gua emai l (84% LHt h"ng qua email ), ti
h, i (32%) .
T | 'ndHel mg Lang c¢c- xu h€ ng titng df
H3nhT231l doanh nghi p LHt h”"ng qua
90% 84%

80% 76%

70% -
60% -
50% -
40% -
30% -
20% -
10% -
0% -

70%

m2014
m2015
= 2016

Email Website

H

d. T I LFfu t€©, x©y d ng v~ vdn h”nh

Khlfo $8t I vQLfu t€, x©y d, ng dig vdm
tr°n t ng v n LFfu ta€ diohadthn gn gntBiblypl L a ns t
nghi p vXn che€a c¢ch¥% tr ng Lfu t€ nhi Q
doanh nghi p tham gia kh[o s8t chi d+¥€
Li n t , LYWoyfdi"te©dn h" nh website/ ng d,

E

Nh-m doanh nghi p | . n ¢c- t | chi ¢
nh, x@yo d ng Vv~ vdn h”"nh. websgn tce/lL frug t ck
50% trong t ng ng©n s8ch cho thghhgnmy
cho biJt c¢chi ° m ¢ n"y, trong khi t  I°

H

H:nhT?24| Lfu t€, x©y d ng v° vdn h"n
ph©n theo quy m! doanh nghi p

70% 64%

60%

50% -

40% -

o270 0
31% = SME

30% -
EDoanh ngh
20% -

10% A

0% -

De, i T. 250% Tr °n
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e. n8&nh gi 8 hi u qul c¢c,a vi ¢ bgn
MHdY% mUing x« h, i v”™ c¢c8c c¢cltng ¢, t3m
hi u qul nh€eng website | " c¢clng ¢, gi Yp
38% doanh nghi p tham gia kh[o s§&§t L
tuyJ/ln gqua website,«thmoingclhkhimli qua34n%,
di L, ng |'" 21% v gqgua c8c s"n th€ehng m!
H®nhng8Bh gi &8 hi u qul c¢c,a vi ¢ b&n h"n
] =T h bl
) ETrung
O‘I% ZOI% 4(;% 6(;% 8(;% 10I0%
T. L+ ¢ thW thbly website vXn |~ m t
doanh n¥ymg P &« th€ehng hi u v" x©y d. n
d¥%ng.




5.GIAODCH Glv!  # ( ~ .K(Vi I(DOANH NGHbP (G2B)

a . Tra ¢c.u thtng tin tr°n c8c website ¢

T 1" doanh nghi p th€ ngc 8cuywenb stirtae
quannh”™ n#¥mc2016 |~ 34%dodANmBEnnghiung,trtuy
thdp thtng tin t. c8ctwebgiveéi cnamchrqg
nh€ khtng c¢c- thay L i |, n.

M t trong c¢c8c nguy°n nh®©n c¢- thwW |~
ph¥%, La ddng, thi/Jt th ¢ v, i doanh nghi

H3nhXB6he ngth¥fagctun tr°n c8c website
gua c8c ntm

70%

59%
60% 55% 56% 539% 56%

50% =2012
22013
#2014
" 2015

2016

40%

30% -

20% - 12% 13%

10% -

0% -

Th€ ng Th  nh t Ch€a ba

Nh-m doanh nghi p Itmtmrg tm rc tgruam d &
quan nftaon®hn nh-m c8c doanh nghi p v.
|l ' n th€ ng xuy°n tra c¢c_u thtng tin, tr
32%.

H3nhT271  thang tuin tr°n c8c website
ph©n theo quy m! doanh nghi ©p
70% 60%

60%
50%
40% -
30% -
20% -
10% -
0% -

mSME

EDoanh ngh

Th€ ng . Th nh t Chea ba
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